
§ Feb. 3rdñCouncil of Commissioners 

§ Feb. 3rdñCivic Improvement 

§ Feb. 10thñCouncil of Commissioners 

§ Feb. 10thñMembership Recruit 

§ Feb. 15thñExecutive Board Meeting 

§ Feb. 16thñCVB 

§ Feb. 16thñAdvantage Butte 

§ Feb. 16thñSchool Board Meeting 

§ Feb. 16thñMarketing/PR/Retail Committee 

§ Feb. 17thñCouncil of Commissioners 

§ Feb. 17thñSBLHA  

§ Feb. 18thñBoard Meeting 

§ Feb. 24thñAmbassadors Meeting 

§ Feb. 24thñURA 

What is Your Check Acceptance Policy? 

February Meetings 
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Feb. 13th & 14thñMile High 

Classic Basketball Tourney 

 

Feb. 14thñValentineõs Day 

 

Feb. 14thñChinese New Year 

 

Feb. 15thñPresidentõs Day 

 

Feb. 16thñMardi Gras 

 

Feb 17thñAsh Wednesday 

 

Feb 17thñ20thñDistrict C 

Boys & Girls Basketball 

Tourney 

 

Feb. 28thñCyclops Wrestling 

Tourney 

 

Feb. 25th-27thñ Western C 

Divisional Basketball Tourney 

 

Feb. 27thñJr. High Wrestling 

Tourney 

 
MARK YOUR CALENDAR  

 

March 9thñRibbon 

Ceremony at Cellular Plus, 

3103 Harrison Ave. from 12-2 

p.m. 
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2010 Planners & Artist of  the Year Prints ARE HERE!  If  you 
have not yet received yours, please feel free to stop by the 

Chamber and pick one up! 

The Butte-Silver Bow Law Enforcement Department 

and County Attorneyõs Office have implemented a new 

policy and procedure for Bad 

Checks/Forgery/Deceptive Practices.   

 

It is imperative for our community to strictly follow this 

policy and put a stop to these criminal  activities in 

Butte and its surrounding areas. 

 

Click here to print the forms that must be filled out in 

order for your claim to be filed in this edition of òThe 

Progressó.  

 

In order for prosecution to take place, the new policy 

and procedure must be followed.   

 

For more information please contact Captain Doug 

Conway at 406-497-1123. 

 
 

¶ ALWAYS CHECK IDõS 

 

¶ NEVER ACCEPT OUT OF 

STATE CHECKS 

 

¶ NEVER ACCEPT POST 

DATED CHECKS  

 

¶ NEVER ACCEPT 

COUNTER CHECKS  

 

¶ NEVER ACCEPT TWO-

PARTY CHECKS 

See you at the Social on Feb. 9th at Quarry Brewing,  

45 W. Galena from 6pm to 8pm!!! 

http://www.buttechamber.org
http://www.buttechamber.org/business-resources.htm


A TRIBUTE TO  
GEORGE PAUL 

A TRUE BUTTE LEGEND  
 
Tuesday, January 12, will be a 
day that will be remembered for 
many years.  This is the day that 
our community lost one of its 
most loyal supporters, George 
Paul.  Husband, father, friend, 
ambassador, spirited and 
gentleman would be just a few 
words that describe this giant of 
a man. 
 
Georgeõs enthusiasm for life 
and his belief in Butte are the 
trademarks he carried with him 
wherever he would go.  
Whatever the occasion may 
have been, people knew that 
George Paul was in the room 

and they could feel his positive 
attitude and experience his 
magnetic personality. George 
was the kind of person that 
could easily change the 
perception that people had of 
Butte from negative to positive 
within minutes of meeting him. 
 
Reflecting on the impact that 
Georgeõs passing will have on 
Butte will be very difficult to 
assess. He did an exceptional 
job at the Port; he was very 
visible at almost every event in 
our community; George 
enthusiastically represented 
Butte; he had a positive òCan 
Doó attitude and the unique 
trait of being a magnet to draw 
people together. This was quite 
evident in the over one 

thousand people who attended 
his services at St. Annõs 
Catholic Church.  The 
attendance at oneõs funeral is 
the most eloquent eulogy that 
can be given for a person. 
 
Our heartfelt sympathy is 
extended to Georgeõs wife Vicki 
and his entire family. Thank 
you, George, for everything you 
did for Butte.  Our community 
will be forever grateful. 
 

Marko Lucich 
 
Marko Lucich 
Executive Director         

A Message From Marko... 

Butte -Silver Bow 

Chamber of 

Commerce 

Visitorsõ Center 

1000 George St.  

Butte, MT  59701  

(406) 723-3177 
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Executive Board  Board of Directors  

Dale Mahugh, President 

NorthWestern Energy 

 

Chuck Uggetti, Past President 

School District #1 

 

Todd Tregidga, President-Elect 

PPL Montana  

 

Jim McKenzie, Treasurer 

Newland & Co. 

 

Karen Byrnes, Vice President 

URA/Butte Silver Bow 

 

Mike Johnson, Vice President 

Montana Tech 

 

Margie Thompson, Vice President 

Thompson's Distributing 

 

Marsha Foster,  Vice President 

Individual Member 

 

Jim Clary, Vice President 

American Federal Savings Bank 

Paul Babb, BSB Chief Executive 

 

Jim Bennett, Harrington Pepsi-Cola 

 

Pat Cooney, KXLF TV 

 

Steve Daniel, Daniel Financial Services 

 

Ron Davis, Butte Broadcasting, KOPR, 

KBOW, KANA, & KGLM 

 

Brad Killgore, Eddyõs Motel 

 

Daniel D. Manson, Corette, Pohlman, & Kebe 

 

Sidni Markovich, Markovich Construction 

 

Becky Nicholls, Copper City Wireless 

 

Don Peoples, Individual Member 

 

David Palmer, Council of Commissioners 

 

Chris Rosa, CK Resources, LLC 

 

Kelly Smith, Hampton Inn 

 

Jim Smitham, BLDC 

 

Stephanie Sorini, Individual Member 

 

Mike Thatcher, CCCS, Inc. 

 

Jim Woy, Anderson ZurMuehlen & Co., P.C. 

 

Randy Rickman, Montana Standard 

 

Chuck Wright, St. James Healthcare 

 

Chris Ackerman, KMBR, KAAR, & KXTL 

Radio 

 

Bob Hanni, Abbeyõs Furniture 

 

Herb Kelsey, First Citizens Bank 

 

Dr. Linda Reksten, School District #1 

Meet the Staff  

Marko Lucich, Executive Director ñ mlucich@buttecvb.com 

Alysha Jeffery, Marketing & Membership Director ñ marketing@buttechamber.org 

Sara Rowe, CVB Director ñ srowe@buttecvb.com 

Pam Jeffery, Administrative Assistant ñ pjeffery@buttechamber.org 

Cheryl Ackerman, Staff Assistant ñ cackerman@buttechamber.org 



 

 

 

Business Card Social  

Big Sky Senior Living  

Page 3 Volume 31, Issue 2  

Welcome New Members 

Aaronõs Sales & Lease 
Furniture, Appliance, ElectronicñRetailñLease to Own 

Tim Foster, Manager 

3605 Harrison Avenue 

Butte, MT  59701 

Phone: 406.782.4444 

www.shopaarons.com 

 

Send Out Cards 
Online Greeting Card & Gifting Company 

Peggy McCabe-Schmitz, Senior Manager 

P.O. Box 352  

Jefferson City, MT  59638 

Phone: 406.868.5728 

Email: peggyschmitz@sendoutcards.com 

Website: www.sendoutcards.com/mountainsolns 

It was an honor and great pleasure hosting the January 2010 Business Card 
Social The Management and Staff of Big Sky Senior Living thank all who 
attended and look forward to hosting again in September! 

  
Assisted Living Communities are still a foreign language to most folks. Very 
few understand that there is help for individuals not quite ready for a nursing 
home yet cannot live at home any longer. Assisted Living offers help, care 
and attention for those needing assistance with normal Activities of Daily 
Living (ADLõs). 

  
An Assisted Living Community helps bridge the gap between living alone and 
going to the òhomeó and is more affordable than other options! When a 
person canõt live alone yet doesnõt require the skilled nursing given by a 
nursing home. Private, in home nursing care may not be afforded. 
  
Please feel free to call for more information. If you would like a private, 
personal tour, we can work with your schedule. Call Lauri or Renee at        
494-4900. 

4 Seasons Restaurant 
Chinese Restaurant 

Katie, Manager 

3030 Elm St.  

Butte, MT  59701 

Phone: 406-723-3888 

Check out our menu inside this issue! 
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Butte Chamber of  Commerce Announces 

Date for Southwestern Montana High School Basketball Classic 
 

The 2nd Southwestern Montana High School All-Star Basketball Classic will be played on 
Monday, March 15, 2010.  The event will consist of both a girlsõ and boysõ all-star game 
to be played on the campus of Montana Tech at the HPER Complex.  The girlsõ game 
will be played at 6:00 p.m. followed by a boysõ game at 7:30 p.m. 
 
The goal of the classic will be to promote the excellence of high school basketball in 
Southwest Montana and to showcase the top players in the area.  The game will follow 
all Montana High School Association regulations for post season all-star contests. 
 
Last yearõs inaugural games were a huge success, with many of the top area players in 
attendance.  Both the girlsõ and boysõ game drew large crowds and this yearõs event is 
expected to be equally as exciting. 
 
The coaching staffs for the games, which will be selected in early February, will be 
former coaches or players of participating schools.  Several nominations have already 
been submitted to the planning committee.  The committee will accept nominations for 
coaching through Monday, February 8, 2010. 
 
Nominations for coaches may be submitted by sending the name of nominees to: 
 
  Southwestern Montana All-Star Classic 

Butte Chamber of Commerce 
1000 George St. 
Butte MT 59701 
 

Schools that will be invited to nominate players will be Anaconda, Beaverhead County, 
Butte Central, Butte High, Drummond, Ennis, Granite, Harrison, Jefferson, Lima, 
Powell County, Sheridan, Twin Bridges, West Yellowstone, and Whitehall.  Head 
Coaches will be asked to nominate their top players for the games. 
 
A three-point contest will be held in conjunction with the game and will occur at half-
time of the girlsõ game. 
 
According to Butte Chamber Executive Director Marko Lucich, the game will be 
exciting for Southwestern Montana."The Butte Chamber of Commerce Board of 
Directors is very excited to be the official host and sponsor of the 2nd Southwestern 
Montana High Basketball Classic.  This event is a reality due to the hard work and 
commitment of the individuals of the Chamber of Commerce Hospitality Committee.  It 
is an honor and privilege for the Chamber to provide a venue for our student athletes to 
showcase their talents.  The Chamber feels that the basketball players from 
Southwestern Montana are second to none and should be given the same opportunity as 
other players have throughout Montana.  We encourage all parents and fans to mark 
your calendars and be in Butte on March 15 to support our youth." 
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TIP NUMBER ONE  

 

FAKE HAITI RELIEF EMAIL DONATION PITCH  

USES ñTHE BRITISH RED CROSS SOCIETYò AKA  

ñBRITISH RED CROSSò TO ATTEMPT SCAM 

 

Have you received this email in your INBOX yet? If so, DONôT BELIEVE IT. It is a 419 Letter 

Type scam attempting to get you to respond. Red Flags are: a randomly sent email using an 

official - seeming name to get you to wire transfer money to a specific account. Warn your 
friends and family about this, and educate them to NOT respond to such emails.   See http://

spokane.bbb.org/article/bbb-weekly-tips-you-can-trust-for-the-week-jan-25-2010-14908 for an example of the 

email.  

 

TIP NUMBER TWO  

 

National Grocery Relief Program  at 800 - 467 - 6069 Advertises Survey, Grocery Vouch-

ers on Regional Radio  

 

Getting $1,000 Grocery Vouchers Requires Additional Fees  

Radio ads for this group have been running locally stating that a group called Consumer Advo-

cate Response, in cooperation with the National Grocery Relief Program, is conducting surveys 

in your area for a limited time. Simply call their toll free number to take the survey and be 

signed up to receive a $1,000 worth of vouchers for free groceries.  

BBBs in other areas have gotten many inquiries on this ad, and after doing some research, 

found out there's a catch to this offer.  

FULL STORY HERE:  

http://spokane.bbb.org/article/national -grocery - relief -program -at -800 -467 -6069 -advertises -

survey -grocery -vouchers -14885   

 

TIP NUMBER THREE  

 

BUSINESSES: WATCH FOR GRANT/LOAN OFFERS REQUIRING AN UPFRONT FEE and 

YELLOW PAGES DIRECTORY PITCHES  

411 Yellow Page Direct.com  called a Missoula business pitching its services.    

 

Here is the BBB report on this company:  

http://www.seflorida.bbb.org/Business -Report/411YellowPageDirectcom -92012170   

 

A Spokane Valley business called stating he had a call from Company Funds Corporation  

and for $7,000 he could get a small business grant of $450,000. It is not legal in the 

US for a group to ask for an upfront fee to secure a grant or loan.  

 

Here is the BBB report on this company: 

http://www.vegasbbb.org/bbb_rated_acc_rpt.asp?bbbid=78618&tr=rated&lg=D%2B&ex=15

%2C18   

 

BBB ADVICE  

When deciding to do business with a grant company, you may want to read some useful tips 

at http://spokane.bbb.org/article/bbb-weekly-tips-you-can-trust-for-the-week-jan-25-2010-14908.   

http://spokane.bbb.org/article/bbb-weekly-tips-you-can-trust-for-the-week-jan-25-2010-14908
http://spokane.bbb.org/article/bbb-weekly-tips-you-can-trust-for-the-week-jan-25-2010-14908
http://spokane.bbb.org/article/national-grocery-relief-program-at-800-467-6069-advertises-survey-grocery-vouchers-14885
http://spokane.bbb.org/article/national-grocery-relief-program-at-800-467-6069-advertises-survey-grocery-vouchers-14885
http://www.seflorida.bbb.org/Business-Report/411YellowPageDirectcom-92012170
http://www.vegasbbb.org/bbb_rated_acc_rpt.asp?bbbid=78618&tr=rated&lg=D%2B&ex=15%2C18
http://www.vegasbbb.org/bbb_rated_acc_rpt.asp?bbbid=78618&tr=rated&lg=D%2B&ex=15%2C18
http://spokane.bbb.org/article/bbb-weekly-tips-you-can-trust-for-the-week-jan-25-2010-14908


This weekõs Federal Issues, from the  

U.S. Chamber of Commerce  

Haiti Relief  

Business community steps up to Haiti relief efforts.   USA Today notes more than 100 companies 
have pledged $43 million to Haiti relief efforts. This includes cash, in-kind contributions, employee-matching 
campaigns and customer-engagement.   Hereõs more on this important effort from the Wall Street Journal, the 
South Florida Caribbean News, the New Mexico Business Weekly, the San Francisco Business Journal, and 
the Seattle Times . 

Congress allows taxpayers to claim Haiti relief donations.  The South Florida Caribbean News 
reports the U.S. House of Representatives passed HR 4462 ð allowing U.S. taxpayers to claim on their 2009 
income tax returns any charitable contributions to Haiti relief programs up until March 1, 2010.  Hereõs more 
on that story from The Oregonian.  The President has now signed this measure. 

Economic Outlook  

Both sides agree: U.S. Needs Jobs for True Economic Recovery. Workforce Management reports that 
although their perspectives are different, business and labor agree on the urgency of creating jobs to get the 
economy moving forward. 

 
Meanwhile, tax issues cast shadow on economy's bright outlook. The Los Angeles Times  notes that the 
Administration's plan for tax increases and new regulations on businesses is a surefire recipe for a double-dip 
recession, or worse. 

Health Care  

Possible scaled -back approach to health care strategy.  The Los Angeles Times reports, 
"President Obama and congressional Democrats are rethinking their healthcare strategy in the wake of a 
Republican victory in the Massachusetts Senate race, giving serious consideration to abandoning the 
comprehensive approach in favor of incremental steps that might salvage key elements of the package." 
 

The Labor Agenda  

Scaled -back labor agenda expected to move in 2010. The Wall Street Journal notes that organized 
labor's agenda is stalled and they'll have to drop the big ticket items.  However, it is expected they will try to 
move smaller, but still significant, initiatives. 

Education & Workforce Development 

President unveils plan to expand "Race To The Top".   The Washington Post  reports that as 40 
states and D.C. submitted "Race to the Top" applications by Tuesday's deadline, President Obama visited 
Graham Road Elementary School in Falls Church, VA "to announce that he will seek an expansion of the 
$4.3 billion program that would allow individual school districts to compete for the money."  

http://content.usatoday.com/communities/kindness/post/2010/01/corporate-america-pledges-over-43-million-in-aid-for-haiti/1
http://online.wsj.com/article/SB10001424052748703657604575005470647203304.html?mod=WSJ_Small+Business_sections_management
http://sflcn.com/story.php?id=7808
http://www.bizjournals.com/albuquerque/stories/2010/01/11/daily50.html
http://sanfrancisco.bizjournals.com/sanfrancisco/blog/2010/01/more_companies_give_to_haiti.html
http://seattletimes.nwsource.com/html/thebusinessofgiving/2010807247_haiti_relief_efforts_get_help.html
http://www.sflcn.com/story.php?id=7841
http://www.oregonlive.com/politics/index.ssf/2010/01/house_approves_tax_deduction_f.html
http://workforce.com/section/00/article/26/94/55.php
http://www.bnd.com/business/story/1093364.html
http://feeds.latimes.com/~r/latimes/news/nationworld/washingtondc/~3/5Evj3vp6vUk/la-na-congress-dems21-2010jan21,0,2866380.story
http://online.wsj.com/article/SB10001424052748703405704575015504173043476.html
http://www.washingtonpost.com/wp-dyn/content/article/2010/01/19/AR2010011901642.html


As host of the National Folk Festival, 

Montana has been on stage for the last 

two years and the reviews are in: 

Montana is a smash hit, and in 2009 this 

free-of-admission event attracted more 

than 100,000 people from outside the 

state to celebrate at the crossroads of I-

90 and I-15 ð in Butte. The 2010 festival 

is projected to draw more than 200,000. 

 

The fact that Butte America, long the 

òbuttó of jokes, could recently be named 

one of the top five cities in the nation 

for active retirees attests to the power of 

art and culture to bring solid business 

returns.  It draws on Butteõs legendary 

hospitality, love for its mining and 

architectural heritage and pride in more 

than 20 years of work on its spectacular 

Uptown. 

 

The festival has been a splendid way to 

show off these treasures of Butte to 

thousands of new eyes, and for those 

eyes jaded by familiarity, to help see in 

new ways how important this resource 

is to the state of Montana.  

Now, in 2010, the finale of the three-

year national festival is upon us.   

 

Research at the last festival showed that 

visitors spent nearly $17 million as they 

enter the state and spend their way to 

and from the free festival.  The festival 

drew more visitors through the state to 

other locations before and after the 

event.  It also showcased Montanaõs 

many virtues, and inspired numerous 

real estate transactions. 

 

For the last two years, a small number 

of civic leaders in Western Montana, 

mostly in Butte, have borne the brunt of 

the fundraising efforts.  The host 

location for the National must raise 

more than $1.25 million a year and 

Butte has struggled mightily with this 

challenge.  Thankfully, the Montana 

legislature voted to help host the 

festival, with a grant covering five 

percent of the festival costs, and 

operating partners Butte-Silver Bow 

county government and Mainstreet 

Uptown Butte have stepped forward to 

create venues and infrastructure to hold 

the event in spectacular open-air locales 

with an eye-popping backdrop of 

Northern Rockies Mountains in all 

directions. 

 

The next few months will define the 

future of this event in Montana.  If the 

stateõs counties and businesses work 

together, there is a chance to find a way 

to build on the momentum of these 

three years to sustain and grow a similar 

event in coming years. To continue a 

festival of similar quality in 2011 and 

beyond, Montanans must collaborate to 

raise the funds to pay for this last 

National event and approximately half 

of next yearõs event.  We only get one 

chance to build on the assets and 

momentum developed over the first 

three years to create a lasting economic 

engine for the region.  The foundation 

has been established for a lasting benefit 

and it is now an opportunity that can be 

exploited in future years for the benefit 

of many.  Otherwise, when the festival 

wraps this summer, the opportunity will 

disappear as fast as it takes to fold the 

tents and pack up the stages. 

 

The economic payback demonstrated so 

far is phenomenal.   In three years, the 

National will have brought more than 

$50 million to Montana, and could 

continue with earnings at the $25 

million a year level (before multipliers) if 

the region will support this event in 

their economic development budgets. 

More than 50 businesses and agencies, 

ranging from national corporations to 

individual donors have signed on, 

gaining advertising and on-site visibility 

as well as other sponsorship benefits.  

The Montana Department of 

Commerceõs tourism office has 

provided significant support and in 

return found that marketing Montana 

through the festival has paid hefty 

dividends in their efforts to display the 

stateõs virtues to the world. 

 

The Western Crossroads we celebrate 

this year is a large area (anywhere within 

five driving hours of Butte), and festival 

supporters are seeking partnership with 

cities, towns, counties, and businesses to 

help make the transition from the 

National to the Montana Folk Festival, a 

signature regional event, that will bring 

wider interest through national 

marketing exposure and increased 

tourism. 

 

The Dennis and Phyllis Washington 

Foundation has acknowledged the 

festivalõs lasting economic and cultural 

benefits by offering a $200,000 

challenge grant toward establishing the 

event as a perpetual benefit to 

Montanans. 

 

Please join us to make this free and 
joyous celebration a long-term asset for 
all to experience.  See 
www.nationalfolkfestival.com for how 
to accept our invitation to make this 
dream a reality in the coming year and in 
years to come. 

 

Will There be a Montana Folk Festival in 2011?  
By George Everett, Festival Director 

http://www.nationalfolkfestival.com

